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About the collection

Daoism: Religion, History and Society
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Daoism: Religion, History and Society (Daoism RHS) is a peer-reviewed international journal dedicated to
the publication of original research articles exploring Daoism in its social and historical contexts from the
pre-modern to the contemporary period. The journal encourages innovative research based on new
documents and/or fieldwork. Projects of guest-edited issues, book review are also welcome. Resolutely
bilingual English-Chinese, each issue will have articles in both languages, with an abstract in the other
language. Contributions may be submitted all year round and should follow the format (including body
text, notes and references) of Daoism RHS. Manuscripts simultaneously submitted to other publications
will not be accepted.
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