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About the collection

Cahiers d'Extrême-Asie
Bilingual Journal of the École française d'Extrême-Orient.

The Cahiers d'Extrême-Asie are online on the Jstor and Persée portals
 

About the editor

mailto:efeo-diffusion@efeo.net
https://www.jstor.org/journal/cahiextrasie
http://www.persee.fr/web/revues/home/prescript/revue/asie


ROBSON (James)
James Robson

is an Associate Professor in the Department of East Asian Languages and Civilizations at Harvard University. He specializes
in the history of Medieval Chinese Buddhism and Daoism. He is the author of Power of Place: The Religious Landscape of the
Southern Sacred Peak [Nanyue in Medieval China (Harvard University Press, 2009). He has mostly been engaged in a long-
term collaborative research project with Alain Arrault of the Ecole française d'Extrême-Orient studying the local religious
history of Hunan province, including a large body of small wooden statues and their contents.
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